
Loudoun  County  Sign  Ordinance  Update

July 14, 2010

International Council of 
Shopping Centers

Contributing

Members:



Focus Requested by the Planning 
Commission:

}ICSC member perspective on signage

}Smaller retail centers perspective

}Branding and developing logos for 
retailers

}New sign technology
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}Business perspectives on signage

ƁShopping Center Owner

¶Visibility

¶Anchor Tenants / Co - Tenancy 

¶Branding destination

ƁSmaller retail centers perspective

¶Visibility

¶Anchor Tenants / Co - Tenancy
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Small Business Administration Report

}Developing Brand Equity

}Reinforcing other Media Advertising

}Prompts:  Impulse v. Destination Purchases

}Change Purchasing Decision

}Ease of Access and Traffic Safety

}Complement Community Aesthetic Standards
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The Shops at Wiregrass emphasize the 
image of blades of grass to represent 
its brand throughout the grounds of 
the shopping center. The images 
provide identity branding, as well as 
street art scultures
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Consumers know the 
òPanera Breadó brand and its 
woman with a loaf of brea d 
symbol and color scheme

Target Market identified 
through ambience created 
by  consistent themes

} Center and Retailer 
themes
} Logos
} Monograms
} Architectural 
embellishments  
} Murals
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